
42 GTI 4/2025

SANDBLASTING

FRATELLI PEZZA
wows with remote 
programming and 
design precision 
GTI: MICHELA, 

FOR THOSE 
WHO MAY 

NOT KNOW 
FRATELLI PEZZA 
WELL, CAN 
YOU BRIEFLY 
INTRODUCE YOUR 
COMPANY AND ITS 
MISSION?
Michela Pezza: Fratelli Pezza 
has been at the forefront of 
glass surface treatment tech-
nology since 1970. We are 
known worldwide for our 
automatic sandblasting 
machines, glass marking 
systems, and protective 
coatings. With over 5,000 
machines installed globally, 
we support a wide range of 
customers - from small 
workshops to large industri-
al groups. Our mission is to 
deliver reliable, innovative, 
and user-friendly solutions. 
We also stay actively con-
nected to the glass industry 
by participating in the sec-
tor’s leading trade shows and 
events.

GTI: VITRUM 2025 pre-
sents itself in a new format. 
How is Fratelli Pezza ap-
proaching this edition?
MP: We’re excited about the 
new format of VITRUM. 
The event is evolving from 
a traditional trade show into 
a dynamic hub for exchang-
ing ideas, skills, and innova-
tion. This vision matches our 
mission perfectly: providing 
not only machines, but also 
solutions, training, and inspi-
ration to support the growth 
of the glass industry.

GTI: What are the most sig-
nificant innovations you’ll 
be showcasing at VITRUM 
2025?
MP: Among our highlights 
is the new MultiShading 
function for our Mistral 
EV+ sandblasting machines. 
This advanced feature al-
lows multidirectional shad-
ing, vertical gradients and 
intricate patterns without 
rotating the glass panel - ex-
panding creative and func-

tional possibilities. We’re also 
introducing MistralApp, a 
web-based platform for re-
mote programming that sup-
ports SVG file uploads and 
real-time previews - helping 
users streamline production 
and improve accuracy.

GTI: Energy efficiency is 
becoming a top priority. 
How is Fratelli Pezza con-
tributing there?
MP: Our machines already 
offer the lowest compressed 
air consumption on the mar-
ket, but we’re not stopping 
there. We are continuously 
developing new technologies 
- such as OptiAir, the built-in 
system in our automatic sand-
blasters that further reduces 
compressed air usage. Our 
goal is to help glass processors 
minimize their environmental 
footprint. For us, sustainabil-
ity has always been a commit-
ment, not just a passing trend.

We’re excited about 
the new format of 
VITRUM. The event 
is evolving from a 
traditional...



architects, and manufactur-
ers. We want visitors to leave 
VITRUM not just impressed 
by our technology but also 
inspired to apply these ideas 
in their own work. 

GTI: Training seems to be 
another key area for your 
company.
MP: Indeed. That figures 
once you factor in that own-
ing a great machine is NOT 
enough - it is necessary to 
know how to use it effectively. 
Many companies today are 

facing staff turnover or gen-
erational shifts and hands-on 
learning is becoming harder 
to guarantee. That’s why we 
offer tailored training pro-
grammes, helping operators 
fully understand the poten-
tial of the equipment.

GTI: Your new communica-
tion campaign focuses on 
‘standing out.’ What is the 
key message behind your 
new communication cam-
paign?  
MP: Our new marketing 
campaign encourages glass 
professionals not to be invis-
ible. Too often, total transpar-
ency and minimalism have 
replaced creativity and iden-
tity. Our campaign promotes 
the idea that sandblasting is 
a strategic tool - powerful, 
sustainable, and versatile. 
Whether through decora-
tion or permanent marking, 
it allows companies to create 

impactful, recognizable glass-
work that truly stands out.

GTI: Michela, we look for-
ward to seeing you at VIT-
RUM 2025.
MP: Us too! It’ll surely be a 
great opportunity to connect, 
share and grow together. See 
you there !

GTI: How do you aim to 
inspire visitors at VIT-
RUM 2025?
MP: Inspiration is as impor-
tant as innovation. That’s 
why we’re creating an In-
spirational Gallery, show-
casing real-life sandblasting 
applications: bird-safe glass, 
anti-slip finishes, artistic 
works, branding, photovol-
taic solution, and more. It’s 
a creative space designed to 
spark ideas and show how 
sandblasting can become a 
powerful tool for designers, 

As FRATELLI PEZZA continues to shape the future of sandblasting and marking technology, 

CEO Michela Pezza met up recently with GTI Senior Editor Nick Fouché for the following 

exclusive interview -ahead of VITRUM 2025- when the two discussed her company’s pursuit 

of innovation, sustainability and creativity in glass surface treatment. 

Our campaign 
promotes the idea 
that sandblasting 
is a strategic tool - 
powerful...
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